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Prince Harry may have cancelled his polo trip to Dubai this month in
deference to the political turmoil in the Middle East, but at least 80
galleries from Los Angeles to Beijing are going to Art Dubai, the Gulf’s
biggest and longest-running international contemporary art fair, which
opens on March 16. Although there has been a revolution in Egypt, a civil
war looms in Libya, protesters have been on the streets of Bahrain, and
tanks are out in neighbouring Saudi Arabia, the United Arab Emirates are
like a sea of tranquillity amid all the unrest.
The reason is, basically, money. The local Emiratis are better off, better
looked after, and constitute only a fraction of the entire population
anyway, the rest being expatriates. “It’s a different situation there – I
don’t foresee any problems,” says Conor Macklin of London’s Grosvenor
Vadhera Gallery, who is taking a roster of works by Indian and Pakistani
artists to woo the core of wealthy Indian art buyers who live there.
He will, however, see some changes. After four years running the fair,
fellow London dealer John Martin has stepped down, and has been
succeeded by Antonia Carver, a former arts journalist who has lived in
Dubai for nine years working as both editor of the local arts magazine,
Bidoun, and as the Middle East correspondent for The Art Newspaper.
Carver has not only contacts but a developed understanding of the
region’s art. She also understands how Art Dubai strives to be a vital
cultural meeting point between East and West.
This is no longer a pipe dream. In Abu Dhabi, the £17 billion arts and
culture project that will house local Louvre and Guggenheim museums is
under way and will be completed in the next two to three years, and a
rival art fair has sprung up, attracting some of the world’s biggest
galleries. Museums are also sprouting up in Qatar, where the 2022 World
Cup is to be held, attracting international attention. Underlining the
collaborative spirit that exists between these cultural hot-spots, Art
Dubai’s discussion programme begins at the newly opened Mathaf
museum for modern Arab art in Doha.

The forum programme, which is an important feature of the fair, will
embrace such topics as the relationship between art and fashion, and how
artists reach out to new audiences, as many will be doing in Dubai.
Chinese artist Liu Ding, for instance, will be opening a store with halfmade paintings that he will ask customers to finish for themselves. His is
one of five “concept” stands from China, Egypt, Pakistan, Jordan and
Indonesia that have been asked to reflect on the experience of an art fair
as simultaneously commercial, educational and entertaining. Another new
feature will be the listening posts dotted throughout the fair, where
visitors will be able to hear dispatches from artists in their studios across
the Middle East, North Africa and South Asia regions.
The essential business of the fair, though, is on the stands that dealers
have rented at some cost to sell their art. Under John Martin, the fair saw
a number of high-profile Western galleries offering expensive works by
established European and American artists in an attempt to catch wealthy
Arab buyers. Last month, the Canadian economist Don Thompson stated
that the majority of buyers in the top 10 per cent of the contemporary art
market were located in the Gulf, meaning, one supposes, the Abu Dhabi
Museums or al Thani family in Qatar, who have paid record prices for
Damien Hirst and Mark Rothko at auctions in London and New York.
But sales at Art Dubai have rarely been in excess of one million dollars.
Last year, the high end Western galleries had all but disappeared, and it
was perceived as more of a local affair. But this year, Carver has cast her
net wide and attracted galleries from 34 countries. The fair, which is the
biggest yet, has 35 new galleries. Among them are adventurous young
galleries such as Pilar Corrias and Hotel from London, or Rodeo and x-ist
from Istanbul, handpicked for the growing bunch of young Emirati
collectors. The selection denotes that the quality and interest of the work
on show, if not the price, will be as high as anywhere in the world.
The balance is roughly one third from Middle East, one third from
Europe, and one third from Asia and the US. The idea, Carver says, is not
only to reflect Dubai’s position as a global financial and trading centre
with the biggest port in the region, but to promote it as “a site of
discovery”.
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16 MARCH 2011 I ISSUE 2 I ART DUBAI EDITION
02 SAUCE BENCHES t 04 FIRST-TIME PARTICIPANTS t 06 VAN CLEEF & ARPELS & BIL ARABI t 10 ARTBUS, NBD/ART & FONDATION CARTIER t
11 SPOTLIGHT: ASIA t 14 5 MINUTES WITH ABDUL RAHMAN KATANANI & ANDRÉE SFEIR-SEMLER AND KOUROSH NOURI ON RESEARCHING ARTISTS

SPOTLIGHT:
INTERNATIONAL ART

VERNISSAGE SALES
Record attendance and midrange pieces flying off walls.

A

t Tunisian Galerie El-Marsa (A8), Nja Mahdaoui’s
attention-grabbing drums sold for $140,000 to
a Saudi collector. The gallery also sold a painting
by Rym Karaoui for $12,000 to a Swiss collector,
and a ceramic piece by Rachid Koraichi for $7000 to an
Asian collector. “The atmosphere is in fact better than
usual,” remarked the gallery’s Moncef Msakni. At Atassi
Gallery (B5), Hassan Musa’s Avocadoes Plus Bananas of
Oppressed People sold for between $20,000–30,000 to a
French collector who explained he was drawn to it because
of its “original medium and witty composition”. The gallery
also sold two works by Monif Ajaj in the $10,000 range. At
Galerie Christian Hosp (B21), Leila Pazooki’s neon piece,
Moments of Glory, sold to an international collector for
between $30,000–50,000.
At Aidan Gallery (B8), a piece by Aladdin Gorunov sold for
$60,000, while at Galerie Kashya Hildebrand (B28), business
was brisk. A piece by Bert Vredegoor went to a Saudi
collector for $9000; a work by 2010 Abraaj winner Marwan
Sahmarani sold for $18,000 to another Saudi collector. Things
were moving just as fast at Isabelle van den Eynde Gallery
(B18), with Reza Aramesh going for between $28,000–38,000
and Ramin Haerizadeh’s Where the Grass is Green and the
Art is Pretty (02) going for $25,000–35,000.The piece, based
on one of Ramin’s pieces censored in last year’s Canvas Daily,
has drawn crowds. “Ramin is not afraid to say what’s on his
mind yet it is subtle,” says the gallery’s Tessa de Caters. Rokni
Haerizadeh’s cannon sold for $35,000–45,000.
Continued on page 2

	
  

>

Leila Pazooki. (Detail) Moments of Glory, 2010, Neon. Courtesy Galerie
Christian Hosp, Berlin.

Emerging talents and cuttingedge names come together
present different views from
around the world and offer a
dialogue with the Middle East.

L

ast year, In The World But Don’t Know The World
by Ghanaian artist El Anatsui at London’s October
Gallery (B4) was one of Art Dubai’s biggest talking
points. Stretching 1000 x 560 cm and rumoured to be
priced in the $1 million range, the monolith metal tapestry
has remained one of the fair’s most iconic images. This year
the gallery has returned, along with Anatsui. The majestic
Skylines is smaller in size than last year’s piece, yet will be
“displayed in a completely different way, as more of a
sculptural piece” explains the gallery’s Elisabeth Laloushek.

Continued on page 6

Ramin Haerizadeh. (Detail) Where the Grass is Green and Art is Pretty. 2011.
Mixed media on canvas. 200 x 150 cm. Courtesy Isabelle van den Eynde
Gallery, Dubai.

>

Swoon. (Detail) Sambhavna. 2010–11. Linocut print on Mylar, hand cut, acrylic
and spray paint. Courtesy Galerie LJ, Paris.
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Over five-star buffets, champagne top-ups and canapes on trays that seemed to chase attendees around the
galleries, the pre-opening party of the region’s biggest art fair was no ordinary exhibition. It was here, a night
before Art Dubai opened, that the biggest deals were made.
“How much is this one? My wife really likes it, so I want to buy it for her,” one visitor hollered at a representative of
one gallery. “$10,000,” the woman replied back. That was just the tip of the iceberg, some were sold for hundreds
of thousands of dollars on the night.
It is here, in this city that has been nicknamed ‘Do-buy’, that fine art and high commerce mix together to make
something truly unique.

Art Dubai was held between March 16th and 19th
for the fifth year and guests and exhibitors said
that the show had evolved. In addition to the core
venues, the Madinat Jumeirah and upcoming local
galleries in Dubai, from this year, representatives
from Doha, Bahrain and Abu Dhabi joined in.
(…)
It was not immediately obvious that it was the first
year that Paris-based Galerie L.J. was taking part
in Art Dubai.
The gallery director Adeline Jeudy’s strong
connection with Middle East brought them to the
UAE. “I also believe that there is a great potential
with the art market in the region,” she told SHIFT.

'Cairo Woman' by Swoon, Hand-painted blockprint on Mylar,
200 x 140 cm, 2010. Courtesy of Galerie L.J.
One of the most eye-grabbing artists on display was Swoon,
an American woman who creates life-sized portraits of people
she meets using woodcut block prints and paper cut-outs.
She created her displayed piece ‘Cairo Woman’ after her visit
to Egypt’s capital as a part of her project travelling around the
emerging countries.
She has been covering the streets of New York with her
signature cut-outs for over ten years. Her pieces can be
found in many museums across the US, as well as the Tate
Modern in London. Although Dubai itself is far from flourishing
with street art, Art Dubai proved that the interest is there.
“I wasn't expecting that quite a lot of local people already knew the work of our artist Swoon,” said Jeudy. This
Parisian contemporary art gallery had a huge success at the fair. Countless visitors told the gallery it was their
favourite booth from the fair. Such enthusiasm was beyond expectations, said Jeudy.
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She says that her through her experience of living in Cairo she can tell that art within the Arab world has definitely
gained momentum. “We definitely observe an evolution since the last three years,” she said. She said that for the
past ten years work from the region has largely been focused on Arab identity. However, recently more artists are
open to new issues, owing to more experience abroad and a broader mindset. The change has meant that the
work has become richer.
However, there is still room to grow for the region and for Dubai in particular. Jeudy said that the collectors at the
fair seemed to be attached to local artists. “I think it will take about five to 10 years to make the mentalities evolve,
to open the local collectors to something else,” Jeudy said. “There is a potential for foreign
galleries”, she added, “[but we] must be very patient”.
Art Dubai’s booth fee is not easy one for young galleries with limited finances. “Participating to Art Dubai again is
really a bet on the future,” she said.
The quantity and richness of the art on display left many wondering if four days are enough. Although money is a
large consideration at the fair, for many the biggest thing about Art Dubai is the benefit that it has on invigorating
the regional art scene. With several bustling galleries around the city and more springing up every year, it may not
be too long before the dreams of many are realised and Dubai becomes a leading city for the arts.

Art Dubai 2011
Date: 16th-19th March, 2011
Place: Madinat Arena, part of the beachside resort Madinat Jumeira
http://www.artdubai.ae
Text: Mamiko Kawakami
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